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SPECIAL FOCUS: DIVERSITY AS A BEST PRACTICE

WITH REVENUES OF $10.1 BILLION, NEW
Jersey’s 68,377 Hispanic-owned businesses 

are great examples of the contributions that the
Hispanic community is making to the economy of the
Garden State. The Statewide Hispanic Chamber of
Commerce of New Jersey (SHCCNJ) mission is to pro-
mote the continued growth and development of these
enterprises, while creating business-to-business oppor-
tunities that support the recruitment., hiring and pro-
motion of Hispanic professionals and entrepreneurs in
the Garden State. 

In this interview with COMMERCE, SHCCNJ
Chairman Carlos A. Medina, Esq., president of Robinson
Aerial Surveys, Inc., in Hackettstown, New Jersey, pro-
vides an update on his organization’s efforts to assist the
Hispanic business community and to encourage a com-
mitment to diversity at companies throughout the state.

COMMERCE: How does diversity help 
companies in New Jersey?

CARLOS MEDINA: I come from the construction
industry: if you are pouring concrete for a foundation,
it’s stronger and more resilient when you use rebar. I
think of diversity in the same way—if you are a diverse
employer, you are stronger and have a wider perspec-
tive, which might appeal to more customers. If you have
diversity in your organization, you can do business with
more people. 

Q.What are your concerns relating 
to diversity in New Jersey?

A. Our concerns are when you have a non-diverse
group making decisions, especially globally, that those
decisions aren’t a reflection of the stakeholders the
organization is purporting to represent. A company can
really lose its way if it doesn’t have varying opinions. If
you are a public agency and a certain amount of the
population is African-American and Hispanic, but senior
management doesn’t reflect that, how do you serve
these constituencies properly?

Q.What are some professions or businesses
where Hispanics are thriving? 

A. Majority law firms are adding Hispanic partners
and there are many lawyers and law firms that are
Hispanic-owned now. We recently signed a Memor-
andum of Understanding (MOU) with the Hispanic Bar
Association that acts as a framework to collaborate and
increase value to our respective members. Many
Hispanics are in finance and retail entrepreneurship, as
well. Not to stereotype, but Hispanics who come here
from another country are especially hungry for entre-
preneurship—if they can’t find a job or feel they’re
being underemployed, they start their own businesses. 

Q.What are some proven strategies 
for recruiting minorities? 

A. Some firms do bilingual advertisings or join with
us on networking events. The best strategy is to work
with our organization. As a Chamber, we have an incred-
ible network—we can help someone recruit throughout
the state with our contacts. Every industry has its own
niche, so we can tailor a specific strategy for an organi-
zation. The approach might be different with a public
employer versus a manufacturer, but we can help all of
them. Our services are more than reasonable, and often
there’s no cost as I don’t require people be a member to
meet with me. If the end result achieves the goals of our
organization and helps our members, I’m not going to
turn them away. 

Q. How can professionals from these groups find
synergies and work more closely together?

A. Our events are successful because of the busi-
ness to business activities that take place at our events
and meetings. We hope to increase that with our MOU
with the African-American Chamber of Commerce of
New Jersey. We host sponsors or government entities
and hold workshops and expos to increase these oppor-
tunities, as well. Our organization has good momentum
this year with our various MOUs, and we have a lot of
exciting events coming up.  n

For more information on the Statewide Hispanic
Chamber of Commerce of New Jersey or about
Hispanic business issues, please visit www.shccnj.org.

“Hispanics who come here from another country are especially hungry
for entrepreneurship,” explains Medina. “If they can’t find a job or feel

they’re being underemployed, they start their own businesses.” 
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